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Our Goal for Today

AI is more rapidly changing 
our world than ever. We 
must explore what’s 
possible and make 
educated decisions when it 
comes to AI. 

This work demands that you 
learn as you go. 
Be flexible and curious.  



Our Agenda for This Session

1. Discuss practical ways organizations and businesses 
can use AI to enhance customer experiences and 
engage local residents.

2. Share resources and tools that can achieve a variety 
of goals internally and externally. 

3. Learn how to audit your own internal and external 
needs and wants to create an AI strategic plan. 



Search Engines and Social Media are AI

How we engage with the world and each other has been 
changing rapidly for 20+ years. 

AI has been present and active in our devices and tools, we 
just haven’t seen it on the “front end,” but it’s been getting 
to know us on the “back end.”

Now that we can “see” it we need to increase our 
awareness and understanding. 

 



Artificial intelligence seems new 
and the ways we are using it are 

new, but it’s been in your pockets, 
purses and bags for years!



Search Engines Become
Answer Engines



Let’s Play! 

Free Search GPT https://chatgpt.com/search log in or choose to 
stay logged out. Logging in will provide a better experience. 
Free Meta AI https://www.meta.ai/ log in or choose to stay 
logged out. Logging in will provide a better experience. 
Free Gemini https://gemini.google.com must log in to your 
Google or Gmail account.
Free Copilot https://copilot.microsoft.com/ Log in or choose to 
stay logged out. Logging in will provide a better experience.  
 

https://chatgpt.com/search
https://www.meta.ai/
https://gemini.google.com
https://copilot.microsoft.com/


Google’s Gemini



Let Google Do The Googling!

"Imagine a world where every online search feels like you’re 
conversing with a savvy friend who knows your tastes and 
interests. That’s the vision behind Google’s Search Generative 
Experience.

Think of Google’s Search Generative Experience as a personal digital 
librarian, one that doesn’t just find books but also suggests which 
chapters to read." Gemini.Google.com
 

http://null
http://null
http://gemini.google.com


Google AI Overviews 



Google AI - Search Labs









AI.Meta.com

http://ai.meta.com
https://ai.meta.com/meta-ai/




Meta.AI

http://meta.ai


Learn, Create, Connect

Meta AI helps you learn, create and connect in new ways. 

With the latest features you can now talk with recognizable 
voices and share images with Meta AI to learn more about your 
surroundings. 

Ask Meta AI anything - Use Meta AI

https://ai.meta.com/meta-ai/


Meta AI Travels with You



Amplifies 



Meta’s AI









OpenAI ChatGPT.com/Search

http://chatgpt.com/Search


A New Way to Search

SearchGPT will quickly and directly respond to your questions 
with up-to-date information from the web while giving you 
clear links to relevant sources.

You’ll be able to ask follow-up questions, like you would in a 
conversation with a person, with the shared context building 
with each query.

Search GPT Learn more about the Prototype

https://openai.com/index/searchgpt-prototype/


Partnering with Publishers 

We are committed to a thriving ecosystem of publishers and creators. We hope to 

help users discover publisher sites and experiences, while bringing more choice to 

search. SearchGPT is designed to help users connect with publishers by prominently 

citing and linking to them in searches. 

“AI search is going to become one of the key ways that people navigate the 
internet, and it's crucial, in these early days, that the technology is built in a way 
that values, respects, and protects journalism and publishers. We look forward to 
partnering with OpenAI in the process, and creating a new way for readers to 
discover The Atlantic.”
Nicholas Thompson, CEO of The Atlantic







Bing and Microsoft AI



Copilot AI

“Think of me as a blend of knowledge, curiosity, and a pinch of humor, all 
wrapped up in a friendly AI package.”How Can Copilot Help You? 

https://www.microsoft.com/en-us/microsoft-copilot/for-individuals/


Assist, Entertain, & Keep the Conversation Lively

Copilot is part of Bing and Microsoft Edge. 

● Copilot offers a range of AI features, including drafting emails, 
finding travel destinations, and creating images or text content. 

● Traditional Bing search has been enhanced with AI features, 
resulting in richer search results, improved Knowledge Cards, 
and engaging AI-generated Stories.

● Copilot in Microsoft Edge can provide insights on the content or 
programming of web pages while browsing.

Try Copilot

https://www.microsoft.com/en-us/bing/do-more-with-ai/bing-ai-features?form=MA13KP








Make Communications & Marketing 
More Fun & Efficient



Internal Brand Awareness 

Capitalize on your knowledge of the brand. Speak to the AI in a 
way only you and your team can. Tell the stories of your 
organization or business and correct the AI when it’s wrong or 
inaccurate.  
 

Interaction with AI is a Form of Training 
Every time you use AI to create, organize, research, or design 
you are teaching it. Use the tools you choose to have an 
exchange of ideas, to have conversations.      

  



New Tools Are Emerging All the Time
● Create important 

presentations.
● Turn text into visuals, i.e. 

graphics, diagrams, flowcharts, 
etc.

● Long and short form writing 
and editing.

● Image, graphic, and video 
creation and editing.

● Brand voice development.    

● Style guide creation. 
● Set brand and style guidelines.
● Content marketing includes 

creation, publishing, and 
tracking.

● Optimize content.
● Use data to highlight top 

performance content.
● Build ad campaigns and assets.  



Data Analysis & Organization



Insights, Analytics, & Reporting 

The majority of reporting and tracking tools allow you to view 
reports and then export the data as a CSV spreadsheet. These 
spreadsheets can be shared with paid ChatGPT and the tool will 
summarize, highlight, and visualize the information for you.    
 

Exporting data is available on:  
● Meta Insights
● Google Analytics 4 
● E-newsletters like MailChimp and Constant Contact    
● Digital advertising systems 

  



Explore what AI tools can do and what their 
limitations are before you commit.



Explore 
GPTs 



Custom 
Gems 



Napkin.ai 



beautiful.ai



vidyard 



quso.ai 



descript 



Blaze.ai 



Jasper.ai 



Improve Customer Service, Experiences, 
& Support for Everyone 



AI Chatbots Take Over the Web

Microsoft, OpenAI, Meta and Google are all building and 
refining AI travel planning experiences. We can expect 
companies like TripAdvisor to compete as well.
 

Less Prompting, more Concierge Action!
Itineraries, flights, lodging, food, amenities, attractions, regional 
promotions, events, user-generated content, ect. are all 
included in the AI interaction. The visitor just has to keep 
refining their questions and conversation to get more specific 
and actionable recommendations.    

  

https://searchengineland.com/google-meta-travel-discovery-ai-443270


Big Tech Dominates 

● Speak to the various AI platforms about your products, 
services, or region as an expert.

● Identify where the AI is inaccurate or incorrect and teach it.
● Establish your brand as a reliable source.

Pay attention to what inaccuracies and problems occur when 
you chat with the different AI models. Ask them to source the 
information. If it is wrong, provide them with the correct 
information and a different source. 
   

  



The Future of Work - Quality Control

The more data and information 
you provide the more skilled the 
AI will become at representing 
your messaging, brand, style, 
and audiences. 

Human knowledge, expertise, 
and experience helps ensure AI 
is credible and trustworthy.   
   

  



Build Off of Your Past Work with Custom Chats  

When you customize your AI chat with more detail and data 
costs increase, whether it’s time, money or both. 
● Your existing website, blog, and other written content is a 

wealth of information that could train a custom AI to have 
your brand’s voice, priorities, and vibe. 

● What tools are you using that are adding AI features? Can 
you expand the use of tools you’re already familiar with? 

● Do you or your team have time for learning? Can it be a 
group effort?    



EXAMPLE: Meta AI Studio Avatars   

https://about.fb.com/news/2024/07/create-your-own-custom-ai-with-ai-studio/


Make the Visitor Experience Amazing

★ Collect more first-party visitor data. Learn from this data. 
★ Personalize your visitor communications.
★ Make the experience more interactive throughout the 

travel planning process and on the ground.

Make sure you ask the right questions of your AI providers, 
especially when it comes to sharing or uploading first-party 
data. Protect yourself and your visitors.   



Create Opportunity & Get Local Buy In

★ Integrate AI tools that open doors for local businesses and 
brands. 

★ Create AI experiences that local residents want to use. 
★ Educate your community about tourism in your region in 

new, easy to access ways. 

Make sure you ask the right questions of your AI providers 
about privacy, security, and accuracy. Protect yourself and 
your community.   



Streamline Operations & 
Be More Organized



Industry Tools & Best Practices Evolve

Industries like Travel, Manufacturing, Retail, Finance, Real 
Estate, and Healthcare are all adapting to new industry 
standards and best practices.

Analyzing past and current data and activities to identify 
patterns and correlations can improve decision making 
around inventory, demand, supply chains, quality control, risk 
management, resource allocations,  training, sustainability, 
maintenance and more.  
  



Custom Solutions Bring Questions

Explore the issues and problems associated with AI in your 
industry. Don’t shy away from questions. Be curious. 

Many brands are seeing rapid change in their industries and 
with every AI idea comes a lack of clarity around the future. 
The more customized your AI is the more responsibility comes 
with it, i.e. ethical, financial, etc. 

Explore tools and brands you already trust. Be transparent.    
  



Audit Your Workflows, Identify Areas 
of Improvement, Research What’s 

Possible, & Implement AI Solutions



Does AI Save You Time and Money? 

AI can have many benefits and can help marketing, customer 
service, human resources, sales, operations, and 
communications professionals build better workflows that 
support creativity, innovation, experimentation, and strategic 
planning. 

Set some time aside to audit and evaluate the way your day to 
day routines are working.  



How Are We Using AI Now? 

Are We Benefiting from AI Currently?

How Can We Integrate AI to Accomplish 
Our Unique Goals 



Step 1: Identify the Problems and 
Challenges  
Ask these questions to yourself and your team. 

● What tasks are taking too long or are too 
repetitive?  

● What is unenjoyable?
● What low priority tasks are getting in the 

way of more important tasks? 
● What costs too much too much in your 

budget?
● Where are you falling behind your 

competition?   

Efficiency
& 
Affordability 
Auditing 



Step 2. Map Your Current Workflow and 
Ideal Workflow 

● Create an outline of a workflow you’d like to 
change.  

● Make note of the places where you would 
prefer to automate or streamline steps. 

● Remember you may need to alter your 
current system or replace it with an AI 
driven platform. 

● Be aware some of the time and money you 
save is reinvested in quality control. 

Efficiency
& 
Affordability 
Auditing 



Step 3: Research, Test, and Choose AI 
Tools Made to Accomplish Organizational 
Goals   
 
● Review the tools you are using. Are there 

useful upgrades or new features? 
● Ask your peers how they have been solving 

similar problems. 
● Set a clear budget for AI investment. 
● If more than one person has to use the tool, 

invite them to test as well and provide 
feedback. 

AI Platform 
Research & 
Testing  



Step 4: Implement the AI Solutions You 
Have Chosen and Be Realistic about the 
Learning Curve Factor    
 
● If your new AI tools offer training and 

tutorials use them. 
● Build time into your weekly schedule to   

learn about the tools and how they work. 
● Again, make sure you are adding in time to 

quality control what the AI is doing. 

AI Platform 
Deployment 
& Learning 



Step 5: Monitor the Success of Your AI 
Implementation     
 
● Are you accomplishing your goals? Is your 

life easier?  
● Make note of what you like and what you 

don’t. 
● Keep up with changes, upgrades, and new 

features. Build time in each week to stay up 
to date on the growth of your tools. 

Monitor Your 
AI 
Performance



AI Ethics and Policy Issues



Ethical 
Concerns

★ Transparency and 
explainability 

★ Accountability and liability 
★ Creative and intellectual 

property 
★ Equity, diversity, inclusion, 

and  accessibility
★ Privacy and security 
★ Environmental 

sustainability and 
responsibility 

★ Automation and job 
displacement

★ War and international 
conflict  

How to get involved?

● Local, national, 
and and 
international 
policy and laws

● Organizational 
and community 
leadership 

● Ask ethical 
questions when 
you pay for and 
use AI tools. 



Homework: The AI Dilemma

http://www.youtube.com/watch?v=xoVJKj8lcNQ


#d2cc2dYou do amazing things. 
More people should know.  



#d2cc2d

Thank you!

Sarah Benoit 
Lead Instructor & Co-founder of JB Media 
Institute-President of Creative Original, Inc. 
(828) 242-0277
sarah@jbmediagroupllc.com
www.JBMediaInstitute.com 
DIYTourismMarketing.com 

Connect with me on social media! 
http://www.facebook.com/SarahDBenoit
http://www.twitter.com/SarahDBenoit
http://www.linkedin.com/in/SarahDBenoit 
http://www.instagram.com/sarahdbenoit
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